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11.1%

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

———— “sn Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 43.4 years old (10.9%

younger than average) and have a $42,294 (55.3% lower than average) annual household income.
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Type of health insurance: Medicaid
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.14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
~ Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 46.3 years old (4.4%
younger than average) and have a $43,853 (58.7% lower than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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Type of health insurance: Medicaid
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9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 41.4 years old (13.1%
younger than average) and have a $53,893 (60.1% lower than average) annual household income.
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Type of health insurance: Medicaid

Ethnicity of Target vs. Market:
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11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 42.9 years old (11.4%
younger than average) and have a $61,284 (50.4% lower than average) annual household income.
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Type of health insurance: Medicaid



.8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Typical Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 40.8 years old (16.2%

&

Medi;:aid younger than average) and have a $58,964 (44.% lower than average) annual household income.
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11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 65.3% less likely to be a college
graduate, 54.4% less likely to work full-time, 55.5% less likely to be married, 33.5% more likely to be a

parent of 1 or more children under 18.
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Type of health insurance: Medicaid



14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/C Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 55.8% less likely to be a college

4 . —
Medicaid of 1 or more children under 18.

graduate, 68.% less likely to work full-time, 46.7% less likely to be married, 24.% more likely to be a parent
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9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/C‘ Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 70.9% less likely to be a college

Medicaid of 1 or more children under 18.

graduate, 34.8% less likely to work full-time, 47.3% less likely to be married, 24.% more likely to be a parent
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Medicaid
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\

Some High School or Less (not graduate)
High School Graduate (12th grade or GED)
Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

who use MEDICAID Low-Cost or Free Health Coverage

11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 63.8% less likely to be a college
graduate, 66.% less likely to work full-time, 68.7% less likely to be married, 11.6% more likely to be a parent
of 1 or more children under 18.
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Top-20 Occupations: Adults 18 or older
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2t b Stage in Life: Adults 18 or older
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p 16.5%
Parent of 1 or more Children Age 6- 11 I 12

. 15.7%
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8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/C @ Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 75.5% less likely to be a
)

college graduate, 58.6% less likely to work full-time, 63.8% less likely to be married, 51.5% more likely to be
Medicaid a parent of 1 or more children under 18.

e .,
} ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older ( \q )Marrtal Status: Adults 18 or older
A\ 5
Some High School or Less (not graduate) - 5 19:1‘3% Employed Full-Time or Part-Time 42.9% 50.0% Single, Never Married 30.9% 51.6%
5 .0% .9%
= 46.0% 19.4% . 19.0%
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ua. 1.2 - oon o B% 4 sl T% n 1.7% i 2%1.5% LoWl2% | 11% 15%.9% o1508% 12%.7% Parent of 1 or more Children Age 2-5 9 6% B
= ; 18.4%
@_\@b a‘&é "j}c‘” S&Q\ ..;5'.‘& ﬁ,\:} 3)0«* Q'ﬁoe" 4 '#,e‘ &éf “&4\0" y & g §o° F (0& ‘f’&, o & 4“\& f’ P d?"@ f& Parent of 1 or more Children Age 6- 11 .0
& < N &) & F P & S & N 7 o & R &
4 ﬁ@\“' y A & o ) & é‘\@\"’ & \@“o &@’ < &S ,}tf ‘ef "qaﬁ fe‘ e Parent of 1or mare Children Age 1217 [ 1929-5%
& & & 3 & ol & < & 4
G R S & & F 3 & & &S
oF & & & & & r d;? & & & & v £ & Parent of 1 or more Childrenin College 2.6%
é\\‘?ﬂo &&Q & & 4’"’? ‘5,‘5 s,;,\ & p (sz d"‘fo v-‘s\ & @"‘p “;&“f Bl 2.9%
q&" < g“b & P Grandparent of 1 or more Children under 18 —16‘2% 2329
\\S\c‘ﬂ v@-d' &\’?\\" 2%
B
who use MEDICAID Low-Cost or Free Health Coverage m PHOENIX who use MEDICAID Low-Cost or Free Health Coverage | PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 231
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/@ : Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 49.5% less likely to own their
r home, 19.8% more likely to own a lower valued home, 27.8% less likely to have a single-family home, 7.7%
Medicaid less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

45.7%
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Rent Other Own Second Home Mobile Home or Manufactured 6.9% Own other type of Pet
or Real Estate Home I 3.6% 6.8%
Property
who use MEDICAID Low-Cost or Free Health Coverage mUSA who use MEDICAID Low-Cost or Free Health Coverage wUSA who use MEDICAID Low-Cost or Free Health Coverage mUSA

yZ4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older

Average Value of O

who use MEDICAID Low-Cost or Free Health Coverage [}
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Type of health insurance: Medicaid



14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
_/é E cHI Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 45.8% less likely to own their
N — home, 31.9% more likely to own a lower valued home, 21.6% less likely to have a single-family home, 2.2%
less likely to have a dog.

Medicaid

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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-~
v Z4l Value of Owned Home: Adults 18 or older 1y Home Loans: Adults 18 or older
& Average Value of Owned Home:
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9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

L Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 48.3% less likely to own their
— home, 40.% more likely to own a lower valued home, 23.1% less likely to have a single-family home, 12.4%

less likely to have a dog.

¢

=S,

Medicaid

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 58.% less likely to own their

home, 24.% more likely to own a lower valued home, 35.8% less likely to have a single-family home, 1.1%
less likely to have a dog.

_/( 11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

Medicaid

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

40.6%
Single Family House (unattached) - 37.9%
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£

Medicaid

more likely to have a dog.

8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 44.3% less likely to own their
home, 34.1% more likely to own a lower valued home, 26.6% less likely to have a single-family home, 16.3%

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

51.7%
Single Family House (unattached) o 51.0%
705% Own a Dog
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12.0% ’ 26.3%
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e
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.
Medicaid

26.6% less likely to fly domestic past yr.

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.2% more likely to look up D-
I-Y advice online, 30.8% less likely to always vote in local elections, 46.2% less likely to belong to a gym,

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Restaurant  Online Phnm en n'umell

Redpes / medical Mome/  Fitness/Diet  apparel/ jobSearch/  camer Religion /  Take Online  Education  Homework Elenlnm:
Msal Planning Jmnunibm Information / / Video Call Services/ Ganlenideas Information Besoty ideas Postresume Development Spirtuaity  Classes [Research  {You or Your
Suggesbons Reviews (skype, Infotmation Schools, Child's)
FaceTime, appiation,
et Financng)
 who use MEDICAID Low-Cost or Free Health Coverage EmUSA

12.8%) 11.7%}
g £l

Political Activity: Adults 18 or older

Democrat / Lean Rep\ibhtan /lean Independent/ None
ce) Democrat nfmese
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Presidential Elections: i [ o
Statewide Elections: Always ‘m
LocalElectons: Alwey: _ R v
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Outdoor (Flowersor ‘Work Backpacking Wealth Clubor  Running Crfs Class Continuing  Weight Loss  Aging Parent Video Gaming Snowboarding  Baseball Road Race
cooking Vvegetables) Gym Education  Pmgmm  orReltive (5K,
marathon
® who use MEDICAID Low-Cost or Free Health Coverage W USA el
UsA USA Projection Scarborough R2 2025: Feb24-jul25 Qual Intab 2,525
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Type of health insurance: Medicaid



14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/(é nm Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 2.4% less likely to look up D-I-
Y advice online, 30.6% less likely to always vote in local elections, 48.2% less likely to belong to a gym,
Med:card 15.6% less likely to fly domestic past yr.

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...

( N Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 5.3% less likely to look up D-I-
Y advice online, 32.4% less likely to always vote in local elections, 41.2% less likely to belong to a gym,
Medrcard

34.4% less likely to fly domestic past yr.
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11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 6.3% more likely to look up D-
. I-Y advice online, 22.% less likely to always vote in local elections, 55.5% less likely to belong to a gym,

Medicaid 39.3% less likely to fly domestic past yr.
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8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
_/( @ P “x Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 11.7% more likely to look up

X D-I-Y advice online, 45.9% less likely to always vote in local elections, 40.8% less likely to belong to a gym,
Medicaid 19.2% less likely to fly domestic past yr
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Past 30-days QSR Users: Adults 18 or older
s u Ltime
3 times

17 3%

4 times

5times

6 -9times

10times or more

14.6%

= who use MEDICAID Low-Cost or Free Health Coverage

Total Monthly QSR Users:
85.3%

musA

Avg. Monthly QSR Meals:
84.4%

11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.1% more likely to use QSRs
past mo., 20.% less likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past yr.,

| 129.4% more likely to smoke cigarettes.
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Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

HUSA

# who use MEDICAID Low-Cost or Free Health Coverage

USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

(oﬁu

Bagel/  wangs/ m:m.: Steakhouse Upscale
:mu -:
® who use MEDICAID Low-Cost or Free Health Coverage:

Donut/ Burgers /

Bakery  sports Bar nmm

asian

nUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage 25.3%

us 19.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 72,234,125
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa
93 04
Other Gambling Casinos visited past 12 months: Yes
» who use MEDICAID Low-Cost or Free Health Coverage mUSA
2,525
USA Projection Scarborough R1 2025: Feb24-Mar25 Qudl Intab 25,039

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who use MEDICAID Low-Cost or Free Health Coverage mUSA



&

Medicaid

3 times

4 times “10.9%

6 - 9times

10times or more
w who use MEDICAID Low-Cost or Free Health Coverage

Total Monthly QSR Users:
85.4% 86.9%

. Eem - K

17.3%

® CHICAGO

Avg. Monthly QSR Meals:

14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.7% less likely to use QSRs
past mo., 15.7% less likely to use Sit-Down Restaurants past mo., 2.% more likely to use Casinos past yr.,

53.3% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
»

1time 4 13.8%

2 times

14.8%
3 times 14.3%
4 times 9.6%
5 times

6 -9 times

10 times or more

= who use MEDICAID Low-Cost or Free Health Coverage W CHICAGO
Total Monthly Sit-Down Restaurant Users:

60.7% 72.0%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18

Liguor 44.9%
Any Type of Beer
Wine
imported Besr

Domestic Light Beer

z,cz’a.ogz = 26.8%

or older

Demstic Ragular G -V
Microbrew / Craft Beer 14.4% i
» who use MEDICAID Low-Cost or Free Health Coverage HCHICAGO
CHICAGO DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

79
.
Mesican  Paz

Chinese sagel/ wings/ indian/
i who use MEDICAID Low-Cost or Free Health Coverage

cattee
Mouse /
Catfee Bar

nasan upscale Stzakhouse

Donut/ Burgers/ Thai/
Sakery Sports®ar  Other
asian

u CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage [ SOTABANIIIIIN 28.3%

anerco 2.3%

¢ Past 12 mnths Casino Activities: Adults 18 or older

Slot Machines

22.4%

Table Games (Craps, Poker, etc.)

Bar/ Nightclub o5 7.3% i
Upscale Restaurant
283 6.4%
Stage Show / Concert T 2.6%
Sports Betting e a2 %"

Spa

Used Past 30-days: Adults 18 or older

%

Other Gambling M Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
® who use MEDICAID Low-Cost or Free Health Coverage u CHICAGO = who use MEDICAID Low-Cost or Free Health Coverage = CHICAGO

503

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. Al rights reserved.

Type of health insurance: Medicaid



=
Medicaid
Past 30-days QSR Users: Adults 18 or older

J ttime l-m
3 ]
4 times 10.3%
Stines
8-otines

10times or more

wWASHINGTON, DC

= who use MEDICAID Low-Cost or Free Health Coverage

Total Mon rhfy QSR Users: Avg. Monthly QSR Meals:

4 315 920

9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.l
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.4% more likely to use QSRs
past mo., 16.5% less likely to use Sit-Down Restaurants past mo., 17.1% more likely to use Casinos past yr.,

186.% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
4

1time 15.9%

2 times 17.0%

3 times

4 times 9 5%

5 times .] 8%

6-9times 8.0%

10 times or more

® who use MEDICAID Low-Cost or Free Health Coverage

Total Monthly Sit-Down Restaurant Users:
73.1%

W WASHINGTON, DC

A

it-Down Restaurant Meals:

61.0%

Drank Past 30days. Adults 18 or older

Liquor

Any Type of Beer

2,391,773 40.2%
35.6%

Wine

Imported Beer

Domestic Regular Beer

', o8 T
1,278,039 22.4%
5772.9% ™
16.8% L]

= who use MEDICAID Low-Cost or Free Health Coverage

Domestic Light Beer

Microbrew / Craft Beer

B WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiness oo Ted /| tpeese Staskbes. sindtod

3k

:wm & mu-
Asian

-mrv

" AID Low-Cost or

overage - e

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Low-Cost or Free Health Coverage [ HE0/S20MMII 27.4%

wasHinGTON, o¢  [EIEERTES 25.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

561,183 9.8%

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

= who use MEDICAID Low-Cost or Free Health Coverage = WASHINGTON, DC

549

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use MEDICAID Low-Cost o Free Health Coverage. = WASHINGTON, DC



11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 1.5% more likely to use QSRs
il - past mo., 28.6% less likely to use Sit-Down Restaurants past mo., 16.% more likely to use Casinos past yr,,
Medicaid 140.% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

N 13 (Sit-Down Restaurants Used Past 30-days)
times 2% 3 e 7
i atimes | — i i

4 times 10.5%

5-stimes s-oumes | jjjj
14.2% Mexican Pz Coffes  Chiness  indian/  Bagel/
:

nakan  Upscale  Wings/  sesfad

owsat &/ ooy Bain 0%
10 times or more Ccoffes Bar Other  Sakery sports Bar
4.4% ssan

10times or more 11.1%

# who use MEDICAID Low-Cost or Free Health Coverage m SEATTLE-TACOMA ® who use MEDICAID Low-Cost or Free Health Coverage B SEATTLE-TACOMA mwho use MEDICAID Low-Cost or Free Health Coverage W SEATTIE-TACOMA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A itzDown Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
82.3% 81.1% 29.8% 69.8% whouse MEDICAID Low-Cost or Free Health Coverage  [HOA,000MI 20.8%
C oww YRR 5 BT | - senTic acomn 20.2%
Drank Past 30-days: Adults 18 or older < Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Liquor - SR Slot Machines s > —

43.4%

p— O

- TR

Imported Beer o '-24‘1% Bar / Nightclub 2aeg 9%

Domestic Regular Beer g 33.6% Stage Show / Concert 9694%
Miceobraw/ Craft Beey - v sports Beting T 6,556

. s " ’ . —— 6928 111,486
Other Gambling g™ %00 Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
= who use MEDICAID Low-Cost or Free Health Coverage W SEATTLE-TACOMA ® who use MEDICAID Low-Cost or Free Health Coverage W SEATTLE-TACOMA = who use MEDICAID Low-Cost or Free Health Coverage u SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 412
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. Al rights reserved.

Type of health insurance: Medicaid



&

Medicaid
Past 30-days QSR Users: Adults 18 or older

1time

3m |
2times

3 times

4 times

5 times

6 -9times

16.3%

w who use MEDICAID Low-Cost or Free Health Coverage

10times or more

m PHOENIX

Total Jlggtl \;zafy QSR Users: Avg. Monthly QSR Meals:

83.5%

e W -

8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID

126.1% more likely to smoke cigarettes.

Low-Cost or Free Health Coverage.

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 5.6% more likely to use QSRs
past mo., 12.3% less likely to use Sit-Down Restaurants past mo., 11.6% less likely to use Casinos past yr,,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] ® 1time rer |

3 times

4 times

. 2%
4.4%

= who use MEDICAID Low-Cost or Free Health Coverage

5 times
6-9times

10 times or more

W PHOENIX
Total Monthly Sit-Down Restaurant Users:
62.1% 70.8%

Avg. hly sit-Down ant Meals:

Drank Past 3~days: Adults 18 or older

Liquor

Any Type of Beer

Wine

1

PLR
Domestic Light Beer =

405,295 —

Imported Beer
Domestic Regular Beer & 23.3% - v
Microbrew / Craft Beer 8.6% '
= who use MEDICAID Low-Cost or Free Health Coverage m PHOENIX
PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

catee
H
# who use MEDICAID Low-Cost or Free Health Coverage

ddsals

Mafan steakhouse wings/ Bagel/ indian/ Sestood
Burgers/ Doaut/  Thaif
Sports Bar  Bakery

Pz

chinese

ouse /

Coffee Bar Other

Asian

= PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use MEDICAID Lo Cost or Free Health Coverage: 20.7%

PHOENIX 16.5%

Past 12 months Casino

Slot Machines

Activities: Adults 18 or older

1,748,780

Table Games (Craps, Poker, etc.)

Bar [ Nightclub

539,999

Upscale Restaurant

43.9%

Stage Show / Concert

Sports Betting 7.1%
9 2.5%
Spe 2.8% o0 co0
" 088 2.8%
Other Gambling 2.6% Casinos visited past 12 months: Yes

# who use MEDICAID Low-Cost or Free Health Coverage = PHOENIX

231

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid

Used Past 30-days: Adults 18 or older
L L
Ee

i

Marijuana / Cannabis Cigarettes Vape

= who use MEDICAID Low-Cost or Free Health Coverage = PHOENIX



11.1% or 28,980,815 of USA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.
_/(C i Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 59.4% less likely to have a 401K,

52.4% less likely to have an Auto Loan, 56.9% less likely to Invest/Trade Stocks Online, 34.3% more likely to
pay with their Debit Card.

Medicaid

“ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 52 ) 44.9%
IRA (Individual Retirement Account) ‘
Stocks or Stock Options
Mutual Funds

Money Market Funds g .
Bonds 10.55%

Other (Crypto / NFTs / Metals, etc.) 4%

s s

529 Plan / College Savings Plan 8.0% Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Awoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
—p— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
97k Account Morty Loan or Home
Second Home or Real Estate Property 7.8% gage ey Loon
w who use MEDICAID Low-Cost or Free Health Coverage mUSA = who use MEDICAID Low-Cost or Free Health Coverage mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g
P 53 763,500 20.5%
Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

11.0%11.0% 10.2%
% 7.2%
L | e

Estate Planning I . -
MasterCard  ApplePay  CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

e ] o ]

o - ¥ *Past 12 Months) visa PayPal Debit Card Zelle Venmo
Divorce / Family Attorney E"lgli ( ) Express card Messenger
= who use MEDICAID Low-Cost or Free Health Coverage mUSA # who use MEDICAID Low-Cost or Free Health Coverage mUSA

usA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 2,525
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2025: Feb24-Mar25 Qual Intab 25,039

Type of health insurance: Medicaid



| 14.4% or 1,085,430 of CHICAGO DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/C S — Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 62.9% less likely to have a 401K,
> 51.1% less likely to have an Auto Loan, 60.8% less likely to Invest/Trade Stocks Online, 22.9% more likely to

pay with their Debit Card.

Medicaid

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stacks orStack Options

46,565 4.3%
Mutual Funds BT 168%

Money Market Funds A%

Bonds g

802,164 10.6%

Other (Crypto / NFTs / Metals, etc.)  proyz 5.5% 5.7% Las A% gy 38%

=pomn i L e
529 Plan / College Savings Plan X s.6% Checking Debitor ATM  Savings  CreditCard  oOnline Mohile Online Bill Home Aumtoloan Certificatesof Money  Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property &:5‘67%}% Account Mortgage Loan or Home

* Equity Loan

¥ who use MEDICAID Low-Cost or Free Health Coverage M CHICAGO » who use MEDICAID Low-Cost or Free Health Coverage = CHICAGO

Professional Services Used*: Adults 18 or older y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

11.2%11.3%

7.3%
: - “ﬁ-a” i

CashApp  GooglePay Store Credit  Discover American  Square Cash  Facebook Samsung Pay

Real Estate Agent

Estate Planning m 2.6%

0,4% {*Past 12 Months) visA Paypd  DebitCard  Zelle  MasterCard  Venmo  Apple Pay

Divorce / Family Attorney 1.2% card Express Messenger
¥ who use MEDICAID Low-Cost or Free Health Coverage B CHICAGO = who use MEDICAID Low-Cost or Free Health Coverage m CHICAGO

CHICAGO DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 503
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



W

=
Medicaid

9.6% or 549,670 of WASHINGTON, DC DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 67.% less likely to have a 401K,

31.2% less likely to have an Auto Loan, 55.3% less likely to Invest/Trade Stocks Online, 48.9% more likely to
pay with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds % 2.7%

< , 78I 8%
529 Plan / College Savings Plan 11.8%
,710%
Bonds iy 103%

Other (Crypto / NFTs [ Metals, etc.) &E“_ —

Second Home or Real Estate Property % i

® who use MEDICAID Low-Cost or Free Health Coverage WWASHINGTON, DC

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

16.9% so% 5% — 6.7% AR

Credit Card Online Mobile Online Bill Home

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who use MEDICAID Low-Cost or Free Health Coverage m WASHINGTON, DC

Professional Services Used*:

Tax Preparation Service

Adults 18 or older

19.2%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

» who use MEDICAID Low-Cost or Free Health Coverage

WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

EWWASHINGTON, DC

[

Qual Intab 549

Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard  Apple Pay CashApp  GooglePay  American
Express

m WASHINGTON, DC

Debit Card Venmo

PayPal Zelle Discover  Store Credit Square Cash  Facebook  Samsung Pay
Car

Messenger

= who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid



W

=
Medicaid

11.1% or 502,326 of SEATTLE-TACOMA DMA Adults 18 or older use MEDICAID Low-Cost or Free Health...
Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 66.1% less likely to have a 401K,

24 et 66.7% less likely to have an Auto Loan, 64.% less likely to Invest/Trade Stocks Online, 20.3% more likely to pay
with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan 5.2%
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds m 16.1%
sonds [ER e 120x
Other (Crypto / NFTs / Metals, etc.) W 11.6%

Second Home or Real Estate Property 9.9%

529 Plan / College Savings Plan &1%% %
m who use MEDICAID Low-Cost or Free Health Coverage

W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

» who use MEDICAID Low-Cost or Free Health Coverage ® SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older F)‘Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Tradi %
nline Investing / Stock Trading g 17.6%

Tax Preparation Service

Financial Planner 16.4%

Accountant

Insurance Agent at a Local Office (not onfine)

A1B7%
Real Estate Agent h 3.9%
: 12:0.4%
el .

Z i 1.5%
Divorce / Family Attorney E 11%
m who use MEDICAID Low-Cost or Free Health Coverage

SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

W SEATTLE-TACOMA

Qual Intab 412

10.6% 11.4%

4.2% 4.8%

PayPal Debit card venmo Zelle MasterCard  ApplePay  Google Pay  Cash App American  Store Credit  Square Cash  Discover Facebook Samsung Pay
d

Express Car Messenger

= who use MEDICAID Low-Cost or Free Health Coverage m SEATTLE-TACOMA

Type of health insurance: Medicaid



8.2% or 391,553 of PHOENIX DMA Adults 18 or older use MEDICAID Low-Cost or Free Health Coverage.

_/é @ P "x Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage are 30.4% less likely to have a 401K,

Medicaid

38.9% less likely to have an Auto Loan, 62.8% less likely to Invest/Trade Stocks Online, 37.2% more likely to
pay with their Debit Card.

lll‘»ﬁ,‘hvwestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds M 13.2%
Money Market Funds % —

Other (Crypto / NFTs / Metals, etc.) E’%ﬂ% -

22.5%
sonds  ETM e

Second Home or Real Estate Property 1%7 -
529 Plan / College Savings Plan %"‘Lm

® who use MEDICAID Low-Cost or Free Health Coverage W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

. 5.9% 4.8% 2.0% 3.9%
1.9% 2.7% 0.9% 1.5%

Checking Debitor ATM  Savings Credit Card oOnline Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

w who use MEDICAID Low-Cost or Free Health Coverage ® PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

"
Divorce / Family Attorney Eﬂ,}?% (*Past12 Months)
= who use MEDICAID Low-Cost or Free Health Coverage W PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab

gy \Past 3-Months Payment Methods Used: Adults 18 or older

15.9%
12.0% 11.6%

7.1%
|
o |

CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Express Card Messenger

m who use MEDICAID Low-Cost or Free Health Coverage m PHOENIX

visA PayPal Debit card venmo MasterCard  Apple Pay

231
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



| Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 0 hours, 26

minutes and 22 seconds each week with All Forms of Media.
76.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 33 minutes each week

listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usoge 56.4%
UsA

who use MEDICAID Low
Cost or Free Health

% of Total
Coverage

Weekly H:M:

..

Avg. Weekly
Hours:Minutes:

<&

0

<
R
A
= who use MEDICAID Low-Cost or Free Health Coverage H USA
USA USA Projection  Scarborough R2 2025: Feb24-Jul25 Qual Intab 2,525 USA Projection Scarborough R1 2025: Feb24-Mar25 Qual Intab 25,039 Hubbar Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. el e g forifnything 4

Type of health insurance: Medicaid



| Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 3 hours, 25
\é minutes and 30 seconds each week with All Forms of Media.

_‘4' ) 83.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 28 minutes each week
Medicaid listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

. B

Weekly
Reach %:

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

68:50:37
concurrent

Usege . \uho use MEDICAID Lowe-Cost CHICAGO
or Free Health Coverage

% of Total

Weekly H:Mm: 15

® who use MEDICAID Low-Cost or Free Health Coverage m CHICAGO
CHICAGD ~ DMA  Scarborough R12025: Feb2d-Feb25  Qualintab 503 CHICAGO ~ DMA  Scarborough R12025: Feb24-Feb25  QualIntab 3,846 Hubbar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything
BROADCASTING y g'

Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 17 hours, 11
_/( Lol minutes and 10 seconds each week with All Forms of Media.
\ P I

Medicaid

77.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 23 minutes each week
listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

63:33:53
Concurrent

Usege % \who use MEDICAID Low-Cost WASHINGTON, DC
or Free Health Coverage

32.3%

+§
\a
&
® who use MEDICAID Low-Cost or Free Health Coverage B WASHINGTON, DC
WASHINGTON, DC ~ DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 549 WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25 Qual intab 5,857 Hubbcr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. o Rt et e for Anything

Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 14 hours, 11
minutes and 34 seconds each week with All Forms of Media.

67.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 6 hours and 33 minutes each week
| listening to All LocaiAN_I{FM Radlio, representing 7.1% of totaltime spent with all forms of Media.
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Adults 18 or older
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Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 3 days, 8 hours, 38

_/f- ¢ minutes and 17 seconds each week with All Forms of Media.
< @

Medicaid

71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 51 minutes each week
listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

EER 98.9%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 4 hours, 33
‘/é minutes and 43 seconds each week with All Forms of Ad-Supported Media.

75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 12 minutes each week
Medicaid listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 6 hours, 50
E c H I minutes and 53 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 13 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Type of health insurance: Medicaid



Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 1 days, 22 hours, 8
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

75.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 6 hours and 59 minutes each week
Medicaid listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Type of health insurance: Medicaid




Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 1 days, 18 hours, 34
minutes and 2 seconds each week with All Forms of Ad-Supported Media.

66.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 6 hours and 13 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Type of health insurance: Medicaid




Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 2 days, 10 hours, 41
_/( minutes and 10 seconds each week with All Forms of Ad-Supported Media.
~

70.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an avg. of 7 hours and 45 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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' Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 7 hours
and 30 minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local AM/FM Radio

for an avg. of 61.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Type of health insurance: Medicaid



B
Medicaid

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 7 hours
and 50 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM Radio

for an avg. of 61.9 minutes/day.

(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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Medicaid
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for an avg. of 59.9 minutes/day.

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 6 hours
and 35 minutes each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM Radio
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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for an avg. of 53.4 minutes/day.

" Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 6 hours
and 4 minutes each day with All Forms of Ad-Supported Media. 66.7% listen to Local AM/FM Radio
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 Aﬂ Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-. 13 All Forms of Ad-Supported Media (% Time Spent &

faver:

Avg. Minutes/day Spent): Adults 18 or older

Billboards &
Signs (Weekly
Drivers)
325

YouTube
Video
328

Local AM/FM
Radio
53.4

Email/Text/IM/
Zoom,etc

Amazon
Prime/IMDb/F
ireTV...

Local TV Stations

4.7 (Personal

News
/Weat
her/...

Instagram

Search 238

(Googl |

e, Bing,
etc.)
27.6

Non-Premium Cable
TVN rks
69.0

Shopping
(incl.

Groce
ry...

Facebook
52.8

Non-Premium Cable
TV Networks

Local TV Stations
79.4

Local AM/FM
Radio
52.8

Amazon
Prime/IMDb/Fir

Email/Text/IM/Z
oom,etc.
(Personal &...

Billboards &
Signs
(Weekly
Drivers)
445

Facebook
44.2

Shopp

ing

(incl.  jnsta
Food/  gram
Auct.. 209

Search
(Google,
Bing, etc.)
289

YouTube
Video
228

News/ Groc
Weat... er..

m who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

B SEATTLE-TACOMA

soefa

.dl

* Share of Everything
for Anything _




-..Yﬁ
Medicaid

for an avg. of 66.4 minutes/day.

Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an average of 8 hours
and 23 minutes each day with All Forms of Ad-Supported Media. 70.4% listen to Local AM/FM Radio
(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
36.5% of all time spent daily with Ad-Supported Audio.
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/ | 880,167 or 81.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
( c “I to Ad-Supported Local AM/FM Radio for an average of 61.9 minutes every day representing 38.8%
Medrcatd of all time spent daily with Ad-Supported Audio.
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Type of health insurance: Medicaid



- 415,545 or 75.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
( — wn c to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 34.5%
Medicaid of all time spent daily with Ad-Supported Audio.
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' 334,863 or 66.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 53.4 minutes every day representing 33.4%
of all time spent daily with Ad-Supported Audio.
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' 275,813 or 70.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 37.3%
of all time spent daily with Ad-Supported Audio.
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/ — 21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
(- —— “ sn listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day representing
| 36.5% of all time spent daily with Ad-Supported Audio.
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| 880,167 or 81.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen

to Ad-Supported Local AM/FM Radio for an average of 61.9 minutes every day representing 38.8%
Medicaid of all time spent daily with Ad-Supported Audio.
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| 415,545 or 75.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen

to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 34.5%
Medicaid of all time spent daily with Ad-Supported Audio.
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| 334,863 or 66.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen
.\(. 3 to Ad-Supported Local AM/FM Radio for an average of 53.4 minutes every day representing 33.4%
<€ = . . . .
Medicaid of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
70.2%
Reach %

Audio: Adults 18 or older
66.7%

"Share of Ad-Supported Audio" 280

who use MEDICAID Low- SEATTLE-TACOMA
Cost or Free Health
Coverage
30.1%
24.5%
15.0% 14.3%
o 124% 10.9% 10.6%
o 8.2% T 8.9%
Weekly 8.2% 3.3% 3.3%
Total o o 6.0% . 1.5%
Persons 5.5% 5.5% 1% Qﬁ% _c
Reached: 333,863 3,170,966 ,036 1,360,947 ; 630,219 : , 647,543 ; 370,600 3 368,994 ; 403,270 ; 66,658
Local AM/FM Podcasts YouTube Music Spotify TV Music All Others Pandora Amazon Music  iHeartRadio SiriusXm
. .
D:ial;a::i Radio Channels
® who use MEDICAID Low-Cost or Free Health Coverage B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 412 SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25 Qual intab 3920

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Type of health insurance: Medicaid



275,813 or 70.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen

—( @ P“x to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing 37.3%
Medrcard of all time spent daily with Ad-Supported Audio.
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21,798,721 or 75.2% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Classic Hits, and Hot AC.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Medicaid

880,167 or 81.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban Contemporary, Pop
Contemporary Hit Radio, Mexican Regional, and Spanish Cont

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Medrcard
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415,545 or 75.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Rhythmic Contemporary Hit Radio, Urban AC,
Country, Urban Contemporary, and Adult Contemporary.
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| 334,863 or 66.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Alternative, and Adult Hits.
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Medrcard

275,813 or 70.4% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Hot AC,
Classic Rock, and Adult Contemporary.
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311,711 or 56.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 59.4 minutes every day representing 25.2% of all
time spent daily with Ad-Supported Video.
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' 207,544 or 41.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing 28.6% of all
time spent daily with Ad-Supported Video.
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Medicaid
Avg. Week All Video (Persons & % Reach): Adults 18 or older mﬂig. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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176,173 or 45.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 93. minutes every day representing 24.6% of all
time spent daily with Ad-Supported Video.
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15,946,332 or 55.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing 32.4%
| of all time spent daily with Ad-Supported Video.
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| 727,941 or 67.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
<~ Ad-Supported Local TV Stations for an average of 138. minutes every day representing 39.% of all

Medicaid time spent daily with Ad-Supported Video.

Wi

Avg. Hours+Minutes/day with Ad-Supported

Weekly
Reach % n d d 'd n dults 18 or older
67.1% 6629 _ Share of Ad-Supported Video e
60.4% 59.8%
49.1% who use MEDICAID Low- CHICAGO
o Cost or Free Health
.m:f. s::n Coverage
Ad-Suppol
Video:
33.6% 35.0%
27.1%
17.0% 18.1%
13.8% 13.9%
10.3% 9.8%
8.0% ’
Weekly )
Total = 7.5% = - ~
Persons 4.2% 4.4% D 4.3% 3.8% “
Reached: 727,941 5,004,697 711 4,521,787 ,305 1,215,034 ,059 2,761,900 ,232 2,536,853 ,741 2,462,446 ; 448,632 1,366,597 ; 742,409 ,985 1,053,286
Local TV Cable TV AppleTV+ YouTube Amazon TikTok Roku Hulu Netflix Peacock
Avi
Daily Mi
® who use MEDICAID Low-Cost or Free Health Coverage B CHICAGO
CHICAGO DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 503 CHICAGO DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 3,846 E | « sh ar;en :fA :;::iyntghi"g

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Type of health insurance: Medicaid



311,711 or 56.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 59.4 minutes every day representing 25.2% of all

time spent daily with Ad-Supported Video.
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| 207,544 or 41.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing 28.6% of all

<
Medicaid time spent daily with Ad-Supported Video.
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176,173 or 45.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch

\—(é (<7 P “x Ad-Supported Local TV Stations for an average of 93. minutes every day representing 24.6% of all
time spent daily with Ad-Supported Video.
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Vi

.
Medicaid

15,946,332 or 55.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, Sports, Movies, and Game Shows.
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T
Medicaid

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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727,941 or 67.1% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, Movies, Court Shows, and Game Shows.
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' 311,711 or 56.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Dramas, Local News -

Morning, Sports, and Local News - Evening.

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

'WASHINGTON, DC

SFEEEREES

who use MEDICAID Low-
Cost or Free Health
Coverage

m-zm—-

1.5%
= WASHINGTON, DC

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(Aetage Doyl

Movies
9.8

Comedies
8.7

Local News -
Late
7.4

Local News -
Evening
118

Local News -
Morning
15.2

G

Mystery/S

usper

rime

ame Shows

1

National
/Networ
k News

se/C

7.2 6

Docu
ment
aries

Local News -
Morning
24.7

Game Shows

15.1

Comedies

Local News -
Evening
18.2

Movies
148

Nationa
I/Netw
ork
News
9.0

Local News
- Late
119

Food

/Coo
king

Sho...

Late
Night
Talk
6.1

Docu

ment

aries
6.3

= who use MEDICAID Low-Cost or Free Health Coverage

= WASHINGTON, DC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{Averoge Week]
Sports

Comedies

Local News - Evening
Movies

Local News - Morning
Dramas

Game Shows
Mystery/Suspense/Crime
National/Network News
Local News - Late
Food/Cooking Shows
Late Night Talk

Court Shows

® who use MEDICAID Low-Cost or Free Health Coverage
WASHINGTON, DC

Total Persons:

Time Spent:

£

I — 7.3%
B e T WO 1035

9
P
=

e PR o

| TR T

P YT s, e ey i |
— m Supported Local TV Stations: Adults
205 282 L 18 orolder o%
— AT o

na

o T8 e
NOEN
e
B B

T m
=5
R B

ovacse | 15 2s mumm vt e
Coverage

BN e

3.1%

= WASHINGTON, DC

DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 549

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
()

vg. Minutes/day Spent): Adults 18 or older

Movies
10.6

Local News -
Evening
12.7

Local News -
Morning
15.2

Natio

/Networ

Game Shows
9.4

Court
Shows
6.7

Late Night
Talk...

nal

k News

.2

Food/Co... |

Sports
20.4

Local News -
Morning
24.7

Movies
15.5

Comedies

Local News -
Evening

Game Shows
15.1

Ls
Court N
Shows
120

Late

119

Nationa
I/Netw
ork
News...

Late Night
Talk...

Food/C

= who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

B WASHINGTON, DC

® Share of Everything

for Anything _



/ 207,544 or 41.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
é 3 ] Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Mediéaid Morning, Comedies, Local News - Late, and Dramas.
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Totol Persons:

176,173 or 45.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Morning, Dramas, and Game Shows.
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B
Medicaid

| 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 180.9 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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Medicaid

704,539 or 64.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 173.2 minutes every day representing 30.% of all time
spent daily with Ad-Supported Digital Media.
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Medicaid

[ 406,121 or 73.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 174. minutes every day representing 32.6% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Eigital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

OTT TV Streaming Services

ial Real bsi

g /fFi PR
News/Weather /Sports (Websites/Apps)

Social Media

EmailfText/IM/Zoometc. (Personal & Work)

———
— m—‘ﬂw‘""’”’"’ ol
Qammes/Faniacy /Retling Stes igital: Adults 18 or older

'WASHINGTON, DC m

FFEFEEEERS

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

concurrent|

Online Classes, Schools, Colleges, Universities e

fumePremium Gable m-m;. who e MEDICAID Lows
Cost or Free Health
Local TV Streaming WY ) 1:0 Coverage

Online
Classes,
Schools,
Colleges,

Universiti...

Streaming Audio (Local
Radio/
Podcasts/Streaming

Services)
164.4

Search
(Google...

OTT TV Streaming
Services
93.2

Social Media

1993 Streami...

Social Media
159.7

Streaming Audio (Local
Radio/ Podcasts/Streaming

Online
Classes,
Schools,
Colleges,
OTT TV Streaming Services = Universitie
1139

Non- Lo
Premium+Pr kTok, etc. Streaming
emium % 33.5

Cable...
Games/Fa

Searc  Sho
e ntasy/Be...

Email/Text/| h ppin
M/Zoom,ete’ (Googl
“(Personal’ e...

News/ |B
Wea... |a

= who use MEDICAID Low-Cost or Free Health Coverage m WASHINGTON, DC

= who use MEDICAID Low-Cost or Free Health Coverage

B WASHINGTON, DC

Avg. Week Ad- Sug_qarted Digital (Persons & % Reach): Adults 18 or older Avg.

Persons

Search (Google, Bing, etc.)

Social Media

Email/Text/iM/Zoom,etc. (Personal & Work)
OTTTV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)
T
Streaming Audio (Local Radioy/... w Avg. Hours+Minutes/day with Ad- 4.6
Games/Fantasy/Betting Sites mw pported Digital: Adults 18 or older M

Cable

e P T

concurrent
usage %

72.2%
WASHINGTON, DC

who use MEDICAID Low-
0.0%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Online Classes, Schools, Colleges, Universities _ 88&2

(&
= who use MEDICAID Low-Cost or Free Health Coverage M WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 549
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cost or Free Health

Non-
Premiu
m+Prem
ium
Cable...

YouTube/Tik
Tok, etc.

Streaming Audio (Local 401

Radio/
Podcasts/Streaming
Services)

106.3 etc. Bing

(Persona... 24.2

Email/Text

YIMYZeomN (Go ;

Shoppi

OTT TV Streaming
Services
71.5

Sacial Media
174.0

Social Media
139.3

Non-
Premium-+Pre
mium Cable
Streaming
42.6

YouTube/Ti
kTok, etc.
34.2
OTT TV Streaming
Services
82.1

Email/Text/I
M/Zoom,etc.
(Personal &
Work)...

Local TV

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

74.6

= who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

m WASHINGTON, DC
* Share of Everything



386,876 or 77.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use Ad-
Supported Social Media for an average of 160.9 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Digital Media.
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319,169 or 81.5% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Social Media for an average of 182.2 minutes every day representing 25.8% of all time

spent daily with Ad-Supported Digital Media.
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Medicaid

‘ 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 63.4 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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Medicaid

704,539 or 64.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 54.2 minutes every day representing 31.3% of all time
spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Medicard

406,121 or 73.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 63.9 minutes every day representing 36.7% of all time
spent daily with Ad-Supported Social Media.
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359,978 or 71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 52.8 minutes every day representing 32.8% of all time
spent daily with Ad-Supported Social Media.
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Medicaid
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237,250 or 60.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported YouTube Video for an average of 51.9 minutes every day representing 28.5% of all
time spent daily with Ad-Supported Social Media.
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/ 21,370,029 or 73.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
.\‘,(. Ad-Supported Facebook for an average of 63.4 minutes every day representing 35.% of all time
Medicaid | spent daily with Ad-Supported Social Media.
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| 704,539 or 64.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 54.2 minutes every day representing 31.3% of all time
spent daily with Ad-Supported Social Media.
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| 406,121 or 73.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use

_,—\/_(C Ad-Supported Facebook for an average of 63.9 minutes every day representing 36.7% of all time
Medicaid spent daily with Ad-Supported Social Media.
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| 359,978 or 71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
Ad-Supported Facebook for an average of 52.8 minutes every day representing 32.8% of all time
spent daily with Ad-Supported Social Media.
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/ | 237,250 or 60.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage use
\(é Ad-Supported YouTube Video for an average of 51.9 minutes every day representing 28.5% of all
Medicaid time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.1% Social Media: Adults 18 or older
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Medicaid

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,054,156;
Social Media: 1,376,738; Local Radio: 1,367,829; Non-Prem. Cable: 657,443; Local TV:
597,992 reaching Adults 18 or older who use MEDICAID Low-Cost or Free Heal

7,000,000

6,000,000

5,000,000

4,000,000

3,000,000

2,000,000

1,000,000

1.“‘ ¥

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use MEDICAID Low-Cost or Free
Health Coverage

NP P :9»”@”%”'\?#9&»”

g P R R R R
o 4

W F

S R AR R R

<&
qb.s'o\’o,,} A AR aF
s Mon-Fri Local AM/FM Radio AQH
e [Vlon- Fri Non-Premium Cable TV AQH

e [VIon- Fri Digital Media (Less Social) AQH

s Mon-Fri Local TV Station AQH
e VM on-Fri Social Media AQH

R Ry
& o QQ»,@

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

& W7
5 Y

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 18 or older

o"’b o‘:’:?,@&;’

2 3
g PN o of

i &?’\“’%"’ap

2 AP
0.‘}

w“@rﬁf»ﬁﬁ@@/\‘i’s R R

AR A&
AR RIS G

3
& S

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

s [VoN-Fri Local TV Station AQH
e Mlon-Fri Social Media AQH

USA

USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 2525

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2025: Feb24-Mar25

* Share of Everything
for Anything _

soefa.ai

Qual Intab 25,039

Type of health insurance: Medicaid




Local Radio: 56,081; Social Media: 46,863; Local TV: 27,883; Non-Prem. Cable: 27,101
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Medicaid reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
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Medicaid

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 25,862; Social Media: 25,758; Non-Prem. Cable: 13,482; Local TV: 11,328
| reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,253;
Social Media: 23,366; Local Radio: 20,950; Non-Prem. Cable: 10,049; Local TV: 7,687
reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use MEDICAID Low-Cost or Free
Health Coverage

160,000
140,000
120,000
100,000

80,000

60,000

40,000
20,000

0

‘b Q,@ﬁ'bb"\@:@laﬁg"@
ms‘e«a@we;»@« ;>

,QS"»Q'\?'&Q»Q
""l?o;ogbsz.& »Q'B'va-QszQ'\Q'%qQQQQ

R R AR R R QQ »,Q ,‘5(‘

s Mon-Fri Local AM/FM Radio AQH
e on-Fri Non-Premium Cable TV AQH
e Mon- Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
SEATTLE-TACOMA Metro Area Adults 18 or older

1,600,000
1,400,000
1,200,000
1,000,000

800,000

600,000

400,000

200,000

-
,;,,(“»"’w”'a”w

@ N P PP & AR R W KRR AR R KGR 5
P F NP G & ,»e,;\. AR AR W R K < %Q'qq QQ.&Q

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

Mon-Fri Local TV Station AQH
. Mon- Fri Social Media AQH

SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 412
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

soefa.ai " i

Type of health insurance: Medicaid




«

* PHX

Medicaid

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 21,135; Local Radio: 17,153; Non-Prem. Cable: 7,250; Local TV: 6,831
| reaching Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage.

All Other Digital Media: 31,555;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use MEDICAID Low-Cost or Free
Health Coverage
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Top-13 Out—of -Home Medm (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

® who use MEDICAID Low-Cost or Free Health Coverage

ot * !&;ﬂ

Usage 5%

who use MEDICAID Low-

Cost or Free Health
Coverage

HUSA

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

% Time spent

(Auzroge.pay

20,235,357 or 69.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage
spend an average of 41.4 minutes per day driving, seeing Billboards and Signs. 62.9% Listen to Local
Radio Stations Out-of-Home for an average of 37.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Hours+Minutes/day with Ad-

Supported Out-of-Home Media:
Adults 18 or older
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usage %

who use MEDICAID Low-
Costor Free Health
Coverage

mUSA

Qual Intab 2,525

% Time Spent:

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent):
Aceioae il

Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXmM

YouTube Music

« ==CHI

Tota! Persons:

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

%

who use MEDICAID Low- CHICAGO
0.70 Cost or Free Health
235 06 Coverage
1001 03] 22 e
m who use MEDICAID Low-Cost or Free Health Coverage m CHICAGO

693,856 or 63.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 40.1 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to Local Radio
Stations Out-of-Home for an average of 37.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of Home ‘Media (Persons & % Reach): Adults 18 or older

(average
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AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify
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Drug Stores

Owned Music

Movie Theaters

w who use MEDICAID Low-Cost or Free Health Coverage
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406,574 or 74.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 35.3 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio
Stations Out-of-Home for an average of 36.3 minutes/day.
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Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad- Suggorted Out—of Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Movie Theaters

Retail Stores

TV Music Channels

Health Clubs/Gyms

® who use MEDICAID Low-Cost or Free Health Coverage
WASHINGTON, DC
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total persans

_!'m-
—IM

Supported Out-of-Home Media:
Adults 18 or older

1 414 340 -ﬂ ol
791,684 l!!!“ S
635 2 sage %
who use MEDICAID Low-
Cost or Free Health
Coverage

B WASHINGTON, DC

DMA Qual Intab 549

Scarborough R1 2025: Mar24-Mar25

WASHINGTON, DC

%

ae

Avg. Hours+Minutes/day with Ad- M

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
faveroge er)

AM/FM Radio
36.3

Billboards & Signs
(Weekly Drivers)
353

Walking in
Towns, Cities,

Health
Shopping  Clubs/Gy | Retail

Malls
179

ms
16.6

Podc
12.5

Stores
7.9

V| Gas..
M

u...

Grocery
Stores
9.8

Dru...

Billboards & Signs (Weekly
Drivers)
49.1

AM/FM Radio
31.7

‘Walking in Towns,
Cities, Downtown
Areas Shopping Malls

19.9

Movie
Theaters
14.2

Grocery
Stores
10.6

Health
Clubs/Gyms
171

Retail ik

Restaurants & Podcas = Store
Bars

143

# who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

B WASHINGTON, DC

soefa.ai

* Share of Everything
for Anything _




Medicaid

&

24

359,950 or 71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 32.5 minutes per day driving, seeing Billboards and Signs. 55.7% Listen to Local Radio
Stations Out-of-Home for an average of 32.4 minutes/day.

Top-13 Out-o_f-Home Media (Persons & % Reach): Adults 18 or older
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Drug Stores

Retail Stores

Public Transit

YouTube Music
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Medicaid
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

SiriusXm

Movie Theaters

YouTube Music
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» who use MEDICAID Low-Cost or Free Health Coverage

s IR

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

who use MEDICAID Low- PHOENIX
Cost or Free Health
Coverage
m PHOENIX

iy

281,656 or 71.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 46.9 minutes per day driving, seeing Billboards and Signs. 58.9% Listen to Local Radio
Stations Out-of-Home for an average of 40.3 minutes/day.
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20,235,357 or 69.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

4 i “sn average of 41.4 minutes per day driving, seeing Billboards and Signs representing 24.7% of all Time Spent
Medicaid with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

e “Share of Ad-Supported OOH Media"

96.3% 97.1%

Out-of-Home Media: Adults 18 or older
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693,856 or 63.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

average of 40.1 minutes per day driving, seeing Billboards and Signs representing 21.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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406,574 or 74.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

average of 35.3 minutes per day driving, seeing Billboards and Signs representing 20.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
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359,950 or 71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

<3 average of 32.5 minutes per day driving, seeing Billboards and Signs representing 21.% of all Time Spent
LS

Mediéaid with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

) = Out-of-Home Media: Adults 18 or older
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Medicaid

281,656 or 71.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend an

average of 46.9 minutes per day driving, seeing Billboards and Signs representing 29.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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64.2%

58.9%

OOH Media:

54.7%

Weekly

Total
Persons
2 4,203,154 3,093,006 3,057,162
Billboards & Signs ARM/FM Radio Walking in Towns,
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

Ar:
with Ad-Supported e

OOH Media:

PHOENIX
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

"Share of Ad-Supported OOH Media"

231

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

98.9% 98.9%

who use MEDICAID Low-

PHOENIX
Cost or Free Health
Coverage
0,
42.7% a3.5% 4°5°%
33.5% 32.5%
25.7%
© 231%
13.2% 12.1% 12.1%

8.2%
4.1% — 5 0.8%
A 4,711,299 . 1,547,042 ; 1,629,991 X 1,101,607 574,412 0,266 2,169,347 A7,46 390,850

Grocery Stores Shopping Malls Restaurants & Bars Podcasts Health Clubs/Gyms Gas Doctors'
Stations/Convenience  Offices/Hospitals

Stores

sio MRTEN 345 WEFEE 200 EETEE oo NEEEE 200 EEEEE 1is JEEER 7o JETEN 17. EREE 5. JETER 124

® who use MEDICAID Low-Cost or Free Health Coverage

H PHOENIX

2,520

PHOENIX DMA Secarborough R2 2025: Aug24-Jul25 Qual intab

* Share of Everything

Type of heaith insurance: Medicaid



«£

Medicaid

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Type of health insurance: Medicaid

693,856 or 63.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 40.1 minutes per day driving an average of 23.3 miles each day and are 43.4% more
likely to use 1-65 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Medicaid

1-95/1-495/ Capital Beltway
1-295/Baltimore Washington Parkway
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406,574 or 74.% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 35.3 minutes per day driving an average of 20.6 miles each day and are 103.6% more

likely to use Route 210/Indian Head Highway than the Metro avera
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Top-26 Residential Zip Codes: Adults 18 or older
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Type of health insurance: Medicaid

Top-26 Employment Zip Codes: Adults 18 or older
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359,950 or 71.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 32.5 minutes per day driving an average of 18.9 miles each day and are 58.% more
likely to use 6th Avenue (Tacoma) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Type of health insurance: Medicaid

Top-26 Employment Zip Codes: Adults 18 or older
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281,656 or 71.9% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage spend
an average of 46.9 minutes per day driving an average of 27.3 miles each day and are 39.4% more
Medicaid likely to use Grand Avenue (W Hwy 60) than the Metro average.
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Type of health insurance: Medicaid
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Medicaid

‘ 8,936,549 or 30.8% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 32.9%
of all time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 35.7%
Medfcard of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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yd

Medicaid

190,811 or 34.7% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing 30.9%
of all time spent daily with All forms of Print Media.

Avg. Week All Print n'{lwendia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

® who use MEDICAID Low-Cost or Free Health Coverage

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m 4.6% 7.8% who use MEDICAID Low-Cost or

. 2 ‘ Free Health Coverage
PO — T

W WASHINGTON, DC

WASHINGTON, DC

At

Magazines
10.7

New York Times
(Sunday)
106

USA Today (Daily)
79

Local Daity
Wall Street Journal | M per(s)
(Daity) (Daily+Sunday)

Local Daily o =

Newspapes(s) (Sunday)
94

Direct Mail

Advertising Local Daily

(excluding Newspaper(s

Catalogs) ) (Daity
6.8 64

New York Times
(Sunday)
148

New York Times
(Daily+Sunday)
125

Local Daily
Mewspaper(s) (Sunday)
120

USA Today (Daily)
109

Local Daily
Newspaper(s)
(Daity
83

Wall Street Journal
(Daily)
9.8

Magazines

81

Direct Mail
Advertising
(excluding Catalogs)
71

® who use MEDICAID Low-Cost or Free Heal

th Coverage

B WASHINGTON, DC

Avg. Week Ad-Supported f\ﬂfﬂnt Media (Persons & % Reach): Adults 18 or olde! h{ﬁ

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Books

WASHINGTON, DC DMA

Scarborough R1 2025: Mar24-Mar25

who use MEDICAID Low~-Cast or
Free Health Coverage

» who use MEDICAID Low-Cost or Free Health Coverage
Qual Intab

B WASHINGTON, DC
549

All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older| m

WASHINGTON, DC

*

12

.79

vg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Magazines
10.7

New York Times
(Sunday)
106

New York Times
(Daily)
76

USA Today (Daily)

Direct Mail
Advertising
(excluding Catalogs)
68

New York Times
(Daity+Sunday)
9.1

Local Daily
(Daity

New York Times
(Sunday)
1438

New York Times
(Daity+Sunday)
125

USA Today (Dally)
109

New York Times
{Daity)
10.1

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Newspaper(s) (Daily

Magazines
8.1

Direct Mail

= who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

B WASHINGTON, DC

* Share of Everything

soefa.ai

for Anything _




Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Boaks

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

-ﬂ-
m

‘Wall Street Journal (Daily)
USA Today (Daily)

All Local Weekly Newspapers 61 66 m
wogsones ESETER R S5
-

Catalogs

188,957 or 37.6% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 33.3%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who use MEDICAID Low-Cost or
Free Health Coverage

Local Daily
Newspaper(s)
(Sunday)
120

USA Today (Daily)
10.6

Wall Street Journal
(Daily)
105

Local Daily
Newspaper(s)

Local Daily
Newspaper(s)
(Daily
85

New York Times
(Daily)
65

Magazines
63

Catalogs
37

Local Daily
Newspaper(s)
(Sunday)
nz

Wall Street Journal
(Daity)
104

USAToday (Daily)
98

Direct Mail
Advertising (excluding
Catalogs)
Newspaper(s) 75

(Daily
79

Local Daily

Magazines

New York Times
{Daily}
78

Catalogs

m SEATTLE-TACOMA

= who use MEDICAID Low-Cost or Free Health Coverage

= who use MEDICAID Low-Cost or Free Heal

th Coverage

B SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Daily

Total Persons.

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs %
atalog 'z.inz

Books _ 884
# who use MEDICAID Low-Cost or Free Health Coverage
SEATTLE-TACOMA DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or ald'erm

who use MEDICAID Low-Cast or SEATTLE-TACOMA m
Free Health Coverage 2

Local Daily
Newspaper(s)
(Sunday)
120

USA Today (Daily)
106

Local Daily
Newspaper(s) (Daily

New York Times
(Sunday)
9.7

New York Times
(Daily+Sunday)
81

Direct Mail Advertising
(excluding Catalogs)
73

85

New York Times
(Daily)
65

Magazines
6.3

Local Daily
MNewspaper(s)
(Sunday)
117

New York Times
(Sunday)
114

USA Today (Daily)
98

New York Times
(Daily+Sunday)
96

Direct Mail
Local Daily Advertising
Newspaper(s) (Daily (excluding Catalogs)
79 15

New York Times
(Daity) Magazines
78 73

W SEATTLE-TACOMA
412

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

¥ who use MEDICAID Low-Cost or Free Health Coverage

Type of health insurance: Medicaid

soefa.ai

W SEATTLE-TACOMA

* Share of Everything
for Anything _



44,085 or 11.3% of Adults 18 or older who use MEDICAID Low-Cost or Free Health Coverage read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 25.1%
of all time spent daily with All forms of Print Media.

£
Medicaid ‘
Avg. Week All Print rgme“ﬂa (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs) | e |17
Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)

New York Times

New York Times (Sunday) {Daily)
134 :

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily) Avg. Hours+Minutes/day with All

Local Daily
Print Media: Adults 18 or older

Wall Street : "
(DailysSund | Journal —
ay) (Daily) (Do) (Daily+Sunday)
121 o
7.0 64 9

Wall Street Journal
New York Times (Daily+Sunday) il
New York Times (Sunday) Direct Mail
Advertising
{excluding Catalogs)
76

Wall Street Journal (Daily)

Magazines m m
. 7% i
usa Today (Daily) NS Bl 3.7 ko) :2:::: or PHOENIX
Catalogs EerKiiN - 22'45%5 0.7%

w who use MEDICAID Low-Cost or Free Health Coverage

Direct Mail
Advertising Local Daily
{excluding Newspaper(s)
Catalogs) (Daily
72 64

Local Daily
Local Daily Newspaper(s)  Newspaper(s)
(Sunday) (Daily Catalogs
121 87 34

Catalogs

USA Today (Daily)
136 34

USA Today (Daily)
138

B PHOENIX # who use MEDICAID Low-Cost or Free Health Coverage ® PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
sime spent

Total Persons: -

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

T . | ———

Local Daily Newspaper(s) (Sunday)
All Local Weekly Newspapers
New York Times (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)

15.3% |

%

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or olderm

New York Times (Daily+Sunday}
126

New York Times
(Sunday)
88

Local Daily Newspaper(s)
{Sunday)
10.0

Local Daily
Newspaper(s)
(Daily+Sunday)

USA Today (Daily)
138

New York Times
(Daily+Sunday)
119

Local Daiy
Newspaper(s)
(Daily+Sunday)

Magazines
839 76

Wall Street Journal (Daily) m%
wagaznes  FENRTRIESA o
s oy osiy) - SRR ™

Direct Mail

Local Daily Advertising

m New York Times Newspaper(s) ocal Daily (excluding
Catalogs 4.069 - 22459& wha use MEDICAID Low-Cost or PHOENIX m USA Tosey (Dally) Magazines (Sunday) (Sunday) paperls) (Daily Catalogs)
T it Cvraie 135 79 ’ 134 121 87 76
socks i 883 [o5oc]
= who use MEDICAID Low-Cost or Free Health Coverage W PHOENIX ¥ who use MEDICAID Low-Cost or Free Health Coverage B PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 231

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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"Advertising Actions"

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media 100,798,601

Websites

91,706,548

Direct Mail 76,194,936 28.7%

Broadcast, Cable, & Sat TV

Video Streaming Services

38.374.360 14.5%

Local AM/FM Radio
Billboards rerirrs 10.7%
Podcasts

Audio Streaming Services

Local Broadcast TV gieppprm 14.4%

Cable TV Networks

36,478,094

Newspapers Ehpmiem

™ P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Feb24-Jul25 Qual Mab: 2525 Share af Evenything

All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa.al for Anything ©

Type of health insurance: Medicaid



“Advertising Actions"

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media E 9'84 14 39.5%
Direct Mail B 7T 29.8%

Websites 2,708,966

Local AM/FM Radio
Video Streaming Services

Local Broadcast TV

Newspapers

Cable TV Networks
Audio Streaming Services

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR12025:Feb24-Feb25 Qualintab: 503

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything =

Type of health insurance: Medicaid



£ =D eersnsicions

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 2,346,272 41.1%

Direct Mail

Websites 2.050,635 36.0%

Broadcast, Cable, & Sat TV 1400357 24.7%

Video Streaming Services 940,504

Local AM/FM Radio 1.014.937

Cable TV Networks
Billboards
Audio Streaming Services
Podcasts

Local Broadcast TV 920,303 16.1%

WASHINGTON, DC

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR12025:Mar24-Mar25 QualIntab: 549

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa 4 al for Anything *

Type of health insurance: Medicaid



( T "Advertising Actions”
(- 3

L&

Medicaid P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media 1,822,870

Websites gyt " 36.8%

Direct Mail

1,354,488 30.0%

Video Streaming Services 620993

Broadcast, Cable, & Sat TV ghenysn, 19.7%

Billboards wrgrs 10.1%

Podcasts 568,260

Local AM/FM Radio

Audio Streaming Services 425,500

Newspapers 547285 0 12.1%
Cable TV Networks 48'3 275 : SEATTLE-TACOMA
Local Broadcast TV 495.?132

m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA Scarborough R12025:Feb24-Feb25 Qualintab: 412 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything ¢

Type of health insurance: Medicaid



"Advertising Actions"

P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought
past 3mos Due to Ads on %)

£ ' PHX

Medi‘caid

Social Media

34.2%

Websites

Direct Mall

Video Streaming Services

11.9%

Broadcast, Cable, & Sat TV

20.0%

Audio Streaming Services

Local AM/FM Radio

Billboards
Podcasts
Cable TV Networks
Local Broadcast TV PHOENIX
Newspapers
m P18+ who use MEDICAID Low-Cost or Free Health Coverage (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Quallntab: 231 * Share of Everything
All Graphs and soefa.al Data Madeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. Ssoeéera.al for Anything <

Type of health insurance: Medicaid



